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CHAPTER 4:  DATA COLLECTION 
 

 

This chapter focuses on the methods of data collection, and sample selection together 

with questionnaire design framework.  

 

4.1 Data Collection  
 

Evidence for the study has come from multiple sources focusing diversified facts. 

Table 4-1 below summarises those multiple sources against focuses towards collecting 

evidence. 

 

Table 4-1: Data Collection Methods Summary 
 
Type Method  Focus 

In-depth and structured (face-to-face) Interviews  

Informal or unstructured (face-to-face & 

telephone) 

Primary 

Review of documents  Publications and company web sites  

Secondary  Questionnaire  Semi-structured facts 

 

However, when compared to six sophisticated qualitative research data collection 

methods highlighted by Yin (2003), observation mechanisms are excluded considering 

the practical use of such method towards the nature of this research and practical 

limitations.   

 

4.1.1 Interviews 

In-depth and informal interviews are among the main methods of data collection 

techniques used in this research. A semi-structured questionnaire is used to streamline 

the facts gathered during in-depth interviews. However, in both types of interviews, 

interviewee is given the opportunity to freely express views in diversified manner 

without any interference and author facilitated the conversation flow towards focused 
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topics while giving prominence to bring in interviewee’s experience to the discussion 

table. A high-level introduction to the research together with a questionnaire template 

is sent through e-mail prior to the interview and audio recorded the proceedings with 

approval of the interviewee.  Detailed notes were taken in absence of audio recording 

facility due to unavailability or interviewee’s consent.  

 

4.1.2 Review of Documents 

The review of documents also considered a primary data source since it highlights 

given vendor’s service and/or product offerings together with client’s testimonials. 

These documents are in the form of publications and company web sites which gives 

detailed insight in to the vendor’s offshore business.   

 

4.1.3 Questionnaire 

This is primarily used as a tool to streamline in-depth interview discussions. It also 

found as a very effective tool to get valuable insights from industry professionals who 

works on very busy schedules but willing to contribute for this research.  

 

 

4.2 Sample Selection 
 

Table 4-2 below summarised the sampling mechanism used in this research. The 

stakeholders considered in the research includes vendors (represent entrepreneurs and 

strategic management personal as identified in Table 1-1) and a US based client to 

represent the client’s view. 
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Table 4-2: Sample Selection Summary 
 
Research Type Hybrid (main focus is qualitative) 

Sampling 

Method 

Non-probability Purposive Sampling – (Wright 1996; Baccarini et al. 

2004; Squier and Snyman 2004; Sekaran 2006) 

Stakeholder 

Perspective  Organisation(s) Role(s)  

Creative Search Technologies Director, Team Lead  

eCollege  Managing Director 

Infinity  Senior Lead 

Informatics  Marketing and Operational 

Management 

Interblocks Consultant 

JKCS Vice President  

Mubasher Senior Lead 

Navantis Chief Executive Officer  

Sabre Senior Lead 

Valista Managing Director 

Virtusa  Senior Director, Senior Manager 

Vendor (core)  

WSO2 Product Manager 

Vendor (pilot) Creative Search Technologies, 

Mubasher, Navantis, Virtusa 

Senior Leads and Senior Managers 

Client  Siemens Energy & Automation Manager, Business Analyst  

 

4.3 Questionnaire Design Framework 
 

Following is the questionnaire design framework which depicts the usage of 

characteristics derived from literature review and informal/pilot data gathering. Most 

of the steps depicted in this framework are discussed in detail in Section 3.2. 
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Figure 4-1: Questionnaire Design Framework 

 

However, the semi-structured questionnaire is derived based on the conceptual 

framework using of characteristics from the literature review and pilot interviews. 

Table 4-3 below discuss the questionnaire design (see Appendix 1) in a very high-

level. 

 

Table 4-3: Questionnaire Design  
 

Section  Parameter/Concept Discussion   

Part 1 Discuss the background of the given organisation to identify 

organisation business context 

Part 2 Identify reasons to select Sri Lanka as the offshore nation among 

other service/product offering nations 

Part 3 Identify the effectiveness and applicability of project delivery 

management 

Part 4 Discuss the project planning and control parameters 

Part 5 Discuss the project governance structure  

Part 6 Discuss the employee and team management aspects 

Literature Review 

Concept Paper Informal / Pilot Interviews 

Objectives 

Characteristics 

IT Consulting & Outsourcing Business 

Conceptual Framework 

Semi-structured 
Questionnaire 
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Part 7 Discuss the risk management and client’s risks awareness towards 

effective planning 

Part 8 Discuss high-level strategic factors and allow provisions for further 

discussion in line of organisation/industry specific strategic factors 

 

 

 

 
 
 
 


