LIST OF REFERENCES

Alexandru, SR 2017, The impact of Big Data, Sustainability, and Digitalization on
Company Performance, De Gruyter Publishers, China.

Bahn, KD, Granzin, KL, Tokman, M 2015, ‘End-user contribution to logistics value co-
creation: a series of exploratory studies’, Journal of Marketing Channels, vol. 22, no. 1,

pp. 3 — 26.

Baines, TS, Bustinza, OF, Bigdeli, AZ & Shi, VG 2017, ‘Servitization: Revisiting the

State-of-the-art and Research Priorities’, International Journal of Operations &

Production Management, vol. 27, no. 2, pp. 256 — 278.

Berghaus, Sabine and Back, Andrea, "Stages in Digital Business Transformation:
Results of an Empirical Maturity Study" (2016). MCIS 2016 Proceedings. 22.
http://aisel.aisnet.org/mcis2016/22

Bharadwaj, A, Sawy, O, Pavlou, P & Venkatraman, N 2013, ‘Digital Business Strategy:
Towards a next generation of insights’, MIS Quarterly, vol. 37, no. 2, pp. 471 — 482.

Bharadwaj, A, Sawy, OA, Pavlou, PA & Venkatraman, N 2013, ‘Digital Business
Strategy: Toward a Next Generation of Insights’, MIS Quarterly, vol. 37, no. 2, pp. 314
—332.

Bjorkdahi, J & Holmen, M 2018, ‘Exploiting the control revolution by means of
digitalization: Value creation, value capture, and downstream movements’, Journal of

Industrial and Corporate Change, vol. 12, no. 5, pp. 234 — 252

56


https://www.researchgate.net/profile/Oscar_Bustinza
https://www.researchgate.net/profile/Ali_Ziaee_Bigdeli
https://www.researchgate.net/profile/Victor_Shi
https://www.researchgate.net/journal/0144-3577_International_Journal_of_Operations_Production_Management
https://www.researchgate.net/journal/0144-3577_International_Journal_of_Operations_Production_Management
http://aisel.aisnet.org/mcis2016/22

Bonn, J, Osei, C & Agyeman, B 2017, ‘Using Balanced Scorecard for Managing
Performance in Selected Ghanaian Banks’, International Journal of Business and

Management, vol.12, no. 12, pp. 204 — 218

Brennen, S & Kreiss, D 2014, Digitalization and Digitization, viewed 20 March 2020,
http://culturedigitally.org/2014/09/digitalization-and-digitization/

Bresnahan, T & Greenstein, S 1999, ‘Technological Competition and the Structure of

the Computer Industry’, The Journal of Industrial Economics, vol. 47, no. 1, pp. 1 —40.

Brynjolfsson, E & Hitt, LM 2000, ‘Beyond Computation: Information Technology,
Organizational Transformation and Business Performance’, The Journal of Economic

Perspectives, vol. 14, no. 4, pp. 23 — 48.

Brynjolfsson, E & McElheran, K 2016, ‘The Rapid Adoption of Data-Driven Decision-
Making’, The American Economic Review, vol. 106, no. 5, pp. 133 — 139.

Brynjolfsson, E 1994, ‘Information Assets, Technology, and Organization’,
Management Science, vol. 40, no. 12, pp. 1645 — 1662.

Bughin, J, LaBerge, L & Mellbye, A 2017, The case for digital reinvention, E-book,
McKinsey Digital Publishing, New York, available at

https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/mckinsey-

digital-insights/digital-mckinsey-insights-number-1

57


https://www.researchgate.net/journal/1833-3850_International_Journal_of_Business_and_Management
https://www.researchgate.net/journal/1833-3850_International_Journal_of_Business_and_Management
http://culturedigitally.org/2014/09/digitalization-and-digitization/
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/mckinsey-digital-insights/digital-mckinsey-insights-number-1
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/mckinsey-digital-insights/digital-mckinsey-insights-number-1

Bustis, AD, Ganesan, V & Herath, G 2018, Unlocking Sri Lanka’s Digital Oppurtunity,

viewed 28 January 2019, https://www.mckinsey.com/business-functions/mckinsey-

digital/our-insights/unlocking-sri-lankas-digital-opportunity

Buyukozkan, G & Gocer, F 2018, ‘Digital Supply Chain: Literature review and a
proposed framework for future research’, Journal of computers in industry, vol. 97, no.

4, pp. 157-177

Cardona, M, Kretschmer, T & Strobel, T 2013, ‘ICT and productivity: conclusions from
the empirical literature’, Journal of Information Economics and Policy, vol. 25, no. 3,

pp. 109-125.

Caroline, P & Satorra, SP 2019, ‘How are digital technologies changing innovation?’
viewed 20 June 2020,
https://www.researchgate.net/publication/334593576_HOW_ARE DIGITAL _TECHN
OLOGIES_CHANGING _INNOVATION

Cenamor, J, Sjodin, D & Parida, V 2017, ‘Adopting a platform approach in
Servitization: Leveraging the value of digitalization’, International journal of

Production Economics, vol. 10, no. 2, pp. 34 — 47.

Chanias, Simon and Hess, Thomas, "Understanding Digital Transformation Strategy
Formation: insights from Europe’s automotive industry" (2016). PACIS 2016
Proceedings. 296 http://aisel.aisnet.org/pacis2016/296

58


https://www.mckinsey.com/our-people/vidhya-ganesan
https://www.mckinsey.com/our-people/ganaka-herath
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/unlocking-sri-lankas-digital-opportunity
https://www.mckinsey.com/business-functions/mckinsey-digital/our-insights/unlocking-sri-lankas-digital-opportunity
https://www.researchgate.net/publication/334593576_HOW_ARE_DIGITAL_TECHNOLOGIES_CHANGING_INNOVATION
https://www.researchgate.net/publication/334593576_HOW_ARE_DIGITAL_TECHNOLOGIES_CHANGING_INNOVATION
http://aisel.aisnet.org/pacis2016/296

Colla, E & Lapoule, P 2012, ‘E-commerce: exploring the critical success factors’,

Journal of retail & distribution management, vol. 40, no. 11, pp. 842 — 864

Constine, J 2017, Uber eats Uber Eats, embedding it in the main app, viewed 26
January 2019, https://techcrunch.com/2019/06/04/uber-eats-uber-eats/

Coupette, J 2015, ‘Digitization: Its expectations and implementation’, Journal of

Innovation, Organization and Management, vol. 1, no. 2, pp. 69-75.

Daily Financial Times 2019, Sri Lanka Retail Forum 2019 to strategise on ‘The Retail
Revolution’, viewed 20 June 2020, http://www.ft.Jk/marketing/Sri-Lanka-Retail-Forum-

2019-to-strategise-on-The-Retail-Revolution/54-
68844 5#:~:text=Sri1%20Lanka's%20retail%20sector%20accounts.National%20Economy
%2001%20the%20country.

Dekimpe, MG 2019, ‘Retailing and Retailing Research in the age of big data analytics’,
International Journal of Research in Marketing, vol. 4, no. 4, pp. 72 — 90.

Dickinson, R, Gable, M & Thomas, R 2011, ‘An application of the balanced scorecard
in retailing’, Journal of international review of retail, distribution and consumer

research, vol. 9, no. 1, pp. 41 — 67

Deloitte 2017, Disruptions in retail through digital transformation, viewed 20 March
2020, https://www2.deloitte.com/content/dam/Deloitte/in/Documents/CIP/in-cip-

disruptions-in-retail-noexp.pdf

59


https://techcrunch.com/2019/06/04/uber-eats-uber-eats/
http://www.ft.lk/marketing/Sri-Lanka-Retail-Forum-2019-to-strategise-on-The-Retail-Revolution/54-688445#:~:text=Sri%20Lanka's%20retail%20sector%20accounts,National%20Economy%20of%20the%20country.
http://www.ft.lk/marketing/Sri-Lanka-Retail-Forum-2019-to-strategise-on-The-Retail-Revolution/54-688445#:~:text=Sri%20Lanka's%20retail%20sector%20accounts,National%20Economy%20of%20the%20country.
http://www.ft.lk/marketing/Sri-Lanka-Retail-Forum-2019-to-strategise-on-The-Retail-Revolution/54-688445#:~:text=Sri%20Lanka's%20retail%20sector%20accounts,National%20Economy%20of%20the%20country.
http://www.ft.lk/marketing/Sri-Lanka-Retail-Forum-2019-to-strategise-on-The-Retail-Revolution/54-688445#:~:text=Sri%20Lanka's%20retail%20sector%20accounts,National%20Economy%20of%20the%20country.
https://www2.deloitte.com/content/dam/Deloitte/in/Documents/CIP/in-cip-disruptions-in-retail-noexp.pdf
https://www2.deloitte.com/content/dam/Deloitte/in/Documents/CIP/in-cip-disruptions-in-retail-noexp.pdf

Deloitte 2018, Digital Maturity Model — achieving digital maturity to drive growth,
viewed 15 March 2020,
https://www2.deloitte.com/content/dam/Deloitte/global/Documents/Technology-Media-

Telecommunications/deloitte-digital-maturity-model.pdf

Enriquez, LA, Cuevas-Vargas, H & Adame, MG 2015, ‘The impact of information and
communication technologies on the competitiveness: evidence of manufacturing SMEs
in Aguascalientes’, International Review of Management & Business Research, vol. 4,

no. 3, pp. 758-770.

Eremina, Y, Lace, N & Bistrova, J 2019, ‘Digital Maturity and Corporate Performance:
The Case of the Baltic States’, Journal of Open Innovation, vol. 54, no. 5, pp. 52 — 70.

Fakhari, A, Hematian, H & Danaei, A 2017, ‘Evaluation of Hadid firm’s performance
using the balanced scorecard (BSC) model’, Arabian journal of business and

management review (Oman chapter), vol. 6, no. 8, pp. 49 — 62.

Ferreira, MDF & Ehie, 1 2019, ‘Conceptual Development of Supply Chain Digitalization
Framework’, IFAC — PapersOnLine Journal, vol. 52, no. 13, pp. 2338 — 2342

Fitzgerald, M. 2014, Your Digital Journey Is Being Mapped By Your Customers, E-
book, MIT Sloan Management Review Publishing, Cambridge, available at

https://www.slideshare.net/capgemini/mit-digital-journey-2014

Fors, CA 2013, The Ontology of the Subject in Digitalization, E-book, IGI Global
Publishing, Pennsylvania, available at https://www.igi-global.com/chapter/ontology-

subject-digitalization/70347

60


https://www2.deloitte.com/content/dam/Deloitte/global/Documents/Technology-Media-Telecommunications/deloitte-digital-maturity-model.pdf
https://www2.deloitte.com/content/dam/Deloitte/global/Documents/Technology-Media-Telecommunications/deloitte-digital-maturity-model.pdf
https://www.slideshare.net/capgemini/mit-digital-journey-2014
https://www.igi-global.com/chapter/ontology-subject-digitalization/70347
https://www.igi-global.com/chapter/ontology-subject-digitalization/70347

Gandhi, P, Khanna, S & Ramaswamy, S 2016, Which Industries are the Most Digital
(and Why)? viewed 10 February 2020, https://hbr.org/2016/04/a-chart-that-shows-

which-industries-are-the-most-digital-and-why

Gartner 2018, Industries rank digital business as one of their top 10 business objectives,

viewed 10 February 2020, https://www.gartner.com/smarterwithgartner/is-digital-a-

priority-for-your-industry/

German Marshall Fund of the United States 2018, Transatlantic Policy Challenges of
the Digital Energy Nexus, Chase, P & Berzina, K, New York.

Gonzalez, F 2014, ‘Reinventing the company in the digital age’ E-book, BBVA

Publishing, Spain, available at https://www.bbvaopenmind.com/wp-

content/uploads/2015/01/BBV A-OpenMind-Transforming-an-Analog-Company-into-a-

Digital-Company-The-Case-of-BBV A-Francisco-Gonzalez.pdf.pdf

Gustafsson, E, Jonsson, P & Holmstrom, J 2019, ‘Digital product fitting in retail supply
chains: maturity levels and potential outcomes’, Supply Chain Management: an

international journal, vol. 24, no. 5, pp. 122 — 140.

Hagberg, J, Sundstrom, M & Nicklas, E 2016, ‘The digitalization of retailing: an
exploratory framework’, International Journal of Retail & Distribution Management,

vol. 44, no. 8§, pp. 694-712

61


https://hbr.org/2016/04/a-chart-that-shows-which-industries-are-the-most-digital-and-why
https://hbr.org/2016/04/a-chart-that-shows-which-industries-are-the-most-digital-and-why
https://www.gartner.com/smarterwithgartner/is-digital-a-priority-for-your-industry/
https://www.gartner.com/smarterwithgartner/is-digital-a-priority-for-your-industry/
https://www.bbvaopenmind.com/wp-content/uploads/2015/01/BBVA-OpenMind-Transforming-an-Analog-Company-into-a-Digital-Company-The-Case-of-BBVA-Francisco-Gonzalez.pdf.pdf
https://www.bbvaopenmind.com/wp-content/uploads/2015/01/BBVA-OpenMind-Transforming-an-Analog-Company-into-a-Digital-Company-The-Case-of-BBVA-Francisco-Gonzalez.pdf.pdf
https://www.bbvaopenmind.com/wp-content/uploads/2015/01/BBVA-OpenMind-Transforming-an-Analog-Company-into-a-Digital-Company-The-Case-of-BBVA-Francisco-Gonzalez.pdf.pdf

Hanninen, M, Smedlund, A, Mitronen, L 2017, ‘Digitalization in retailing: Multi-sided
platforms as drivers of industry transformation’, Baltic Journal of Management, vol. 5,

no. 2, pp. 21 - 32.

Herhausen, D, Binder, J, Schoegel, M & Herrman, A 2015, ‘Integrating Bricks with
Clicks: Retailer-Level and Channel-Level Outcomes of Online—Offline Channel

Integration’, Journal of Retailing, vol. 91, no. 2, pp. 315 — 342

Herhausen, D, Binder, J, Schogel, M, & Herrmann, A 2015, ‘Integrating bricks with
clicks: retailer-level and channel-level outcomes of online—offline channel integration,

Journal of Retailing, vol. 91, no. 2, pp. 309 — 325.

Im, G & Rai, A 2008, ‘Knowledge sharing ambidexterity in long term organizational
relationships’, Management Science, vol. 54, no. 7, pp. 210 — 224.

International Business Machines Corporation, IBM Analytics, Bob Picciano, New York.

IS Research Agenda’, Information Systems Research, vol. 21, no. 4, pp. 748 — 759.

Kaba, S & Ozalpman, D 2019, Digitalization in Cinema in Turkey: A Meta-Analysis, E-
book, IGI Global Publishing, Pennsylvania, available at https://www.igi-

global.com/chapter/digitalization-in-cinema-in-turkey/216241

Kaplan, RS & Norton, DP 1992, ‘The Balanced Scorecard—Measures that Drive
Performance’: Harvard Business Review, viewed 18 May 2020,

https://hbr.org/1992/01/the-balanced-scorecard-measures-that-drive-performance-2

62


https://www.igi-global.com/chapter/digitalization-in-cinema-in-turkey/216241
https://www.igi-global.com/chapter/digitalization-in-cinema-in-turkey/216241
https://hbr.org/1992/01/the-balanced-scorecard-measures-that-drive-performance-2

Khater, M, Zaki, M & Abdelaal, MHI 2018, ‘Digital Business Transformation and

Strategy: What Do We Know So Far?’, viewed 15 June 2020,

https://www.researchgate.net/publication/322340970 Digital Business_Transformation
and Strategy What Do We Know_So_ Far

Khin, S & Char, T 2018 ‘Digital Technology, digital capability and organizational
performance’, International Journal of Innovation Science, vol. 6, no. 4, pp. 1757 —
2223.

Kiel, D & Arnold, C 2016, ‘The Impact of the Industrial Internet of Things on
Established Business Models’, Conference Papers — International Association for

Management of Technology Conference, At Orlando, Florida, pp. 75 — 90.

Klotzer, C & Pflaum, A 2017, ‘Toward the Development of a Maturity Model for
Digitalization within the Manufacturing Industry’s Supply Chain’ Conference Papers -
Hawaii International Conference on System Sciences (HICSS) 2017, pp. 72 — 85

Koc, T & Bozdag, E. 2009, ‘The impact of AMT practices on firm performance in
manufacturing SMEs’, Journal of Robotics & Computer-Integrated Manufacturing, vol.
25 No. 2, pp. 303-313.

Kryvinska, N, Strauss, C, Gregus, M & Kaczor, S 2014, ‘Servitization Strategies and
Product-Service-Systems’, Conference Papers - IEEE 10th World Congress on Services,
pp. 25-32

63


https://www.researchgate.net/publication/322340970_Digital_Business_Transformation_and_Strategy_What_Do_We_Know_So_Far
https://www.researchgate.net/publication/322340970_Digital_Business_Transformation_and_Strategy_What_Do_We_Know_So_Far

Kshatriya, A, Dharmadhikari, V, Srivastava, D & Basak, PC (2017), ‘Strategic
Performance Measurement using balanced scorecard — a case of machine tool indsutry’,

Journal of foundations of management, vol. 9, no. 10, pp. 75 — 85

Kuusisto, M 2018 ‘Organizational Effects of Digitalization - A Literature Review’,
International Journal of Organization Theory and Behavior, vol. 20, no. 3, pp. 341 —
362.

Legner, C, Eymann, T, Hess, T & Matt, C 2017, ‘Digitalization: Opportunity and
Challenge for the Business and Information Systems Engineering Community’, Journal

of business & information systems engineering, vol. 59, no. 4, pp. 301 — 308

Lenka, S & Parida, V 2017, ‘Digitalization Capabilities as enablers of value co-creation
in servitizing firms: Digitalization Capabilities’, Psychology and Marketing, vol. 34, no.

1, pp. 92 — 100.

Loebbecke, C & Picot, A 2015, ‘Reflections on societal and business model
transformation arising from digitization and big data analytics: A research agenda’, The

Journal of Strategic Information Systems, vol. 24, no. 3, pp. 149 — 157.

Luz, M, Pena, M, Maria, J, Lopez, S & Garrido, E 2019, ‘Servitization and digitalization
in manufacturing: the influence on firm performance’, Journal of Business and

Industrial Marketing, vol. 5, no. 2, pp. 235 —252.

Martinez, F 2019 ‘Process excellence the key for digitalization’, Business Process

Management Journal, vol. 25, no. 7, pp. 1716 — 1733.

64


https://www.researchgate.net/journal/1520-6793_Psychology_and_Marketing

Melville, N, Kraemer, K & Gurbaxani, V 2004, ‘Information Technology and
Organizational Performance: An Integrative Model of IT Business Value’, MIS

Quarterly, vol. 28, no. 2, pp. 283 — 322.

Ministry of Telecommunications & Development infrastructure 2018, Sri Lanka Digital
Economy Strategy Blueprint, viewed 26 March 2020,

http://www.mdiit.gov.lk/index.php/en/component/jdownloads/send/2-policies/77-sri-

lanka-digital-economy-strategy?option=com jdownloads

Mithas, S, Ramasubbu, N & Sambamurthy, V 2011, ‘How Information Management
Capability Influences Firm Performance’, MIS Quarterly, vol. 35, no. 1, pp. 237 — 256.

Mithas, S, Tafti, A & Mitchell, W 2013, ‘How a Firm's Competitive Environment and
Digital Strategic Posture Influence Digital Business Strategy’, MIS Quarterly, vol. 37,
no. 2, pp. 511 — 536.

Mithas, S, Tafti, A, Bardhan, I & Goh, JM 2012, ‘Information Technology and Firm
Profitability: Mechanisms and Empirical Evidence’, MIS Quarterly, vol. 36, no. 1, pp.
205 —224.

Moshiri, S & Simpson, W 2011, ‘Information technology and the changing workplace in
Canada: firm-level evidence’, Journal of Industrial & Corporate Change, vol. 20 no. 6,

pp. 1601-1636.

Norwegian Institute for International Affairs (NUPI) 2016, Digital dividends in

developing countries, Schia, NN, Norway.

65


http://www.mdiit.gov.lk/index.php/en/component/jdownloads/send/2-policies/77-sri-lanka-digital-economy-strategy?option=com_jdownloads
http://www.mdiit.gov.lk/index.php/en/component/jdownloads/send/2-policies/77-sri-lanka-digital-economy-strategy?option=com_jdownloads

Pangestu, M & Dewi, G 2017, Indonesia and the digital economy: creative destruction,

opportunities and challenges, Highwire Publishers, United States

Parida, V, Sjodin, D & Reim, W 2019, Reviewing Literature on Digitalization, Business
Model Innovation, and Sustainable Industry: Past Achievements and Future Promises,

MDPI Publishers, Switzerland.

PricewaterhouseCoopers 2016, Industry 4.0 — Building the Digital Enterprise, viewed 10

June 2020, https://www.pwc.com/gx/en/industries/industries-4.0/landing-page/industry-

4.0-building-your-digital-enterprise-april-2016.pdf

Queiroz, MM, Pereira, SCF, Telles, R & Machado, MC 2019, ‘Industry 4.0 and digital
supply chain capabilities: A framework for understanding digitalization challenges and

opportunities’, Production and Inventory Management Journal, vol. 2, no. 3, pp. 112 —

130.

Rachinger, M, Rauter, R, Miiller, C, Vorraber, W & Schirgi, E 2018 ‘Digitalization and
its influence on business model innovation’, Journal of Manufacturing Technology

Management, vol. 30, no. 8§, pp. 1143 — 1160.

Rader, D 2019, ‘Digital Maturity — the new competitive goal’, Strategy & Leadership,
vol. 47, no. 5, pp. 28 — 35.

Raisch, S, Birkinshaw, J, Probst, G & Tushman, M 2009, ‘Organizational
Ambidexterity: Balancing Exploitation and Exploration for Sustained Performance’,

Organization Science, vol. 20, no. 4, pp. 685 — 695.

Rassool, R & Dissanayake, D 2019 ‘Digital Transformation for Small & Medium

Enterprises (SMEs): with special focus on Sri Lankan context as an Emerging

66


https://www.pwc.com/gx/en/industries/industries-4.0/landing-page/industry-4.0-building-your-digital-enterprise-april-2016.pdf
https://www.pwc.com/gx/en/industries/industries-4.0/landing-page/industry-4.0-building-your-digital-enterprise-april-2016.pdf

Economy’, International Journal of Business and Management Review, vol. 7, no. 4, pp.

59 —76.

Reinartz, W, Weigand, N & Imschloss, M 2019, ‘The impact of digital transformation in
the retailing value chain’, International Journal of Research in Marketing, vol. 2, no. 5,

pp- 90 — 110.

Roman, T 2019, ‘Digital Transformation Maturity: A Systematic Review of Literature’
Acta Universitatis Agriculturae et Silviculturae Mendelianae Brunensis, vol. 67, no. 6,

pp. 1673-1687.

Romdhane, YB, Loukil, S & Kammoun, S 2019, Economic African Development in the
context of FinTech, E-book, IGI Global Publishing, Pennsylvania, available at
https://www.igi-global.com/chapter/economic-african-development-in-the-context-of-

fintech/245986

Ruiz-Alba, FL, Guesalaga, R, Ayestaran, R & Mediano, FM 2019, Interfunctional
coordination: the role of digitalization’, Journal of Business & Industrial Marketing, vol.

4, no. 1 pp. 141 — 152.

Rybarsky, J 2019, The History of Digitalization in Five Phases, viewed 15 March 2020,

http://www.ctrl-verlust.net/the-history-of-digitalisation-in-five-phases/

Schumacher, A, Erol, S & Sihn, W 2016, ‘A maturity model for assessing industry 4.0
readiness and maturity of enterprises’, Benchmarking: An International Journal, vol. 8,

no. 12, pp. 102 — 112

67


https://www.igi-global.com/chapter/economic-african-development-in-the-context-of-fintech/245986
https://www.igi-global.com/chapter/economic-african-development-in-the-context-of-fintech/245986
http://www.ctrl-verlust.net/the-history-of-digitalisation-in-five-phases/

Scott, SV, Reenen, JV & Zachariadis, M 2017, ‘The long-term effect of digital
innovation on bank performance: An empirical study of SWIFT adoption in financial

services’, Research Policy, vol. 46, no. 4, pp. 984 — 1004.

Scuotto, V, Serravalle, F, Murray, A & Viassone, M 2019, The Shift towards a Digital
Business Model: A Strategic Decision for the female Entreprenuer, E-book, IGI Global
Publishing, Pennsylvania, available at https://www.igi-global.com/chapter/the-shift-

towards-a-digital-business-model/220028

Shabani, R 2019, 4 suggested framework for measuring digital maturity in construction
projects in Norway, viewed 30 March 2020, https://ntnuopen.ntnu.no/ntnu-

xmlui/bitstream/handle/11250/2623336/no.ntnu:inspera:2557974.pdf?sequence=1

Sheikhshoaei, F, Naghshineh, N, Alidousti, S & Nakhoda, M 2017, ‘Design of a digital
library maturity model (DLMM)’, The Electronic Library’, vol. 36, no. 4, pp. 607 — 619.

Sklyar, A, Tronvoll, B, Kowalkowski, C & Sorhammar, D 2019, ‘Organizing for digital
servitization: A service ecosystem perspective’, Journal of Business Research, vol. 104,

no. 18, pp. 450 — 460

Sri Lanka Retailers’ Association 2020, Revitalizing Retail through Shop for Sri Lanka

Campaign, viewed 25 June 2020, https://slra.lk/revitalizing-retail-through-shop-for-sri-

lanka-campaign/

Szoka, K 2018, The appearance of Digitalization among the viewpoints

68


https://www.igi-global.com/chapter/the-shift-towards-a-digital-business-model/220028
https://www.igi-global.com/chapter/the-shift-towards-a-digital-business-model/220028
https://ntnuopen.ntnu.no/ntnu-xmlui/bitstream/handle/11250/2623336/no.ntnu:inspera:2557974.pdf?sequence=1
https://ntnuopen.ntnu.no/ntnu-xmlui/bitstream/handle/11250/2623336/no.ntnu:inspera:2557974.pdf?sequence=1
https://slra.lk/revitalizing-retail-through-shop-for-sri-lanka-campaign/
https://slra.lk/revitalizing-retail-through-shop-for-sri-lanka-campaign/

of Balanced Scorecard, E-book, International Institute of Social and Economic Sciences

Publishing, Spain, available at https://iises.net/proceedings/iises-annual-conference-

sevilla/table-of-content/detail ?article=the-appearance-of-digitalisation-among-the-

viewpoints-of-balanced-scorecard

Tambe, P 2014, ‘Big Data Investment, Skills, and Firm Value’, Management Science,
vol. 60, no. 6, pp. 1452 — 1469.

Teece, D, Pisano, G & Shuen, A 1997, ‘Dynamic Capabilities and Strategic
Management’, Strategic Management Journal, vol. 18, no. 7, pp. 509 — 533.

Teece, DJ 2013, ‘A dynamic capabilities based entrepreneurial theory of multinational

enterprise’, Journal of International Business Studies, vol. 45, no. 1, pp. 142 — 157.

The Ministry of Telecommunications & Development Infrastructure, Sri Lanka Digital

Economy Strategy Blueprint, Colombo.

The United Nations Conference on Trade and Development, Digital Economy Report

(DER), Geneva.

The World Bank Group 2016, World Development Report 2016: Digital Dividends,
Washington.

Tilson, D, Lyytinen, K & Sorensen, C 2010, ‘Digital Infrastructures: The Missing
Unruh, G & Kiron D 2017, Digital Transformation on Purpose, E-book, MIT Sloan
Management Review Publishing, Cambridge, available at

https://sloanreview.mit.edu/article/digital-transformation-on-purpose/

69


https://iises.net/proceedings/iises-annual-conference-sevilla/table-of-content/detail?article=the-appearance-of-digitalisation-among-the-viewpoints-of-balanced-scorecard
https://iises.net/proceedings/iises-annual-conference-sevilla/table-of-content/detail?article=the-appearance-of-digitalisation-among-the-viewpoints-of-balanced-scorecard
https://iises.net/proceedings/iises-annual-conference-sevilla/table-of-content/detail?article=the-appearance-of-digitalisation-among-the-viewpoints-of-balanced-scorecard
https://sloanreview.mit.edu/article/digital-transformation-on-purpose/

Weill, P & Woerner, SL 2015, Thriving in an increasingly digital ecosystem, E-book,
MIT Sloan Management Review Publishing, Cambridge, available at

https://sloanreview.mit.edu/article/thriving-in-an-increasingly-digital-ecosystem/

Westerman, G, Bonnet, D & McAfee, A 2012, The Advantages of Digital Maturity, E-
book, MIT Sloan Management Review Publishing, Cambridge, available at

https://sloanreview.mit.edu/article/the-advantages-of-digital-maturity/

Wiefel, M 2015, ‘Digitalization: The impact on traditional retail and the future model of
multichannel’, International Journal of Scientific and Research Publications, vol. 5, no.

3,pp. 10-27.

Winter, R, Marx, F, Lahrmann, G & Wortmann, F 2011, ‘Business Intelligence
Maturity: Development and Evaluation of a Theoretical Model’, Conference Papers —

44th Hawaii International Conference on System Sciences (HICSS), pp. 51 — 60.

Wroblewski, JB 2018, Digitalization and Firm Performance, viewed 10 January 2020,
http://lup.lub.lu.se/luur/download?func=downloadFile&recordOId=8945868&fileO1d=8
945877

Yoo, Y 2010, Digitalization and Innovation, viewed 22 March 2020,

https://www.researchgate.net/publication/48926382 Digitalization and Innovation

Youngjin, Y, Henfridsson, O & Lyytinen, K 2010, ‘The New Organizing Logic of
Digital Innovation: An Agenda for Information Systems Research’, Information Systems

Research, vol. 21, no. 4, pp. 724 — 735.

70


https://sloanreview.mit.edu/article/thriving-in-an-increasingly-digital-ecosystem/
https://sloanreview.mit.edu/article/the-advantages-of-digital-maturity/
http://lup.lub.lu.se/luur/download?func=downloadFile&recordOId=8945868&fileOId=8945877
http://lup.lub.lu.se/luur/download?func=downloadFile&recordOId=8945868&fileOId=8945877
https://www.researchgate.net/publication/48926382_Digitalization_and_Innovation

Zeebroeck, JB 2017, The Best Response to Digital Disruption, viewed 25 January 2020,

https://sloanreview.mit.edu/article/the-right-response-to-digital-disruption/

Zheng, T, Ardolino, M, Bacchetti, A, Perona, M & Zanardini, M 2019, ‘The impacts of
Industry 4.0: a descriptive survey in the Italian manufacturing sector’, Journal of

Manufacturing Technology Management, vol. 30, no. 10, pp. 521 — 540.

71


https://sloanreview.mit.edu/article/the-right-response-to-digital-disruption/



