REFERENCES

SLTDA. (2019). Tourist Board annual statistical report 2018 - SLTDA. Tourist
Board Annual Statistical Report 2018.

https://www.sltda.gov.lk/storage/common_media/Tourist%20Board%20Annua
1920Statistical%20Report%202018 Web784216427.pdf

CBSL. (2023, April 27). Annual report 2022: Central Bank of Sri Lanka. Annual
Report 2022 | Central Bank of Sri Lanka.
https://www.cbsl.gov.lk/en/publications/economic-and-financial-

reports/annual-reports/annual-report-2022

SLTDA. (2023). Year in Review - 2022. Sri Lanka Tourism Development Authority.
https://www.sltda.gov.lk/storage/common_media/Y ear-in-Review-2022-Final-

Report-2023.03.24.pdf

Sri Lanka Tourism Promotion Bureau. (n.d.). Sri Lanka tourism - the official website

of Sri Lanka tourism. Sri Lanka travel. https://www.srilanka.travel/tourist-map

United Nations World Tourism Organization. (2008). World Tourism Organization.
UNWTO. https://www.unwto.org/glossary-tourism-terms

Jayathilaka, R., Dharmasena, T., Rezahi, N. et al. The impact of online reviews on
inbound travellers’ decision making. Qual Quant 54, 1005-1021 (2020).
https://doi.org/10.1007/s11135-020-00971-1

Bourliataux-Lajoinie, S., &amp; Maubisson, L. (2018). Online review ratings and the
impact on the number of visits to a tourist and cultural attraction: The case of
the loire valley and TripAdvisor. Journal of Internet Social Networking and

Virtual Communities, 2018, 1-18. https://doi.org/10.5171/2018.915203

Kim, S., Kim, J., &amp; Park, S. (2017). The effects of perceived value, website
trust and Hotel Trust on Online Hotel Booking Intention. Sustainability, 9(12),
2262. https://doi.org/10.3390/su9122262

42



Siang Jie-Hua, et al. (2020). Impact of WOM and Online WOM on Tourist
Destinations in Indonesia. https://doi.org/10.5281/zenodo.4155629

Gretzel, U., & Yoo, K. H. (2008). Use and impact of online travel reviews.
Information and Communication Technologies in Tourism 2008, 35—46.

https://doi.org/10.1007/978-3-211-77280-5 4

Reino, Sofia and Hay, Brian (2016). The Use of YouTube as a Tourism Marketing
Tool. Travel and Tourism Research Association: Advancing Tourism Research

Globally, 69. https://scholarworks.umass.edu/ttra/2011/Visual/69

Lalangan, K. (2020). Social Media in Tourism: The Impacts of Travel Content on
YouTube and Instagram. LAB University of Applied Sciences Tourism and
Hospitality Management, Lappeenranta Degree Programme in Hotel,
Restaurant and Tourism Management Hotel, Restaurant and Tourism

Management.

Sampford, M. R., & Cochran, W. G. (1978a). Sampling techniques. Applied
Statistics, 27(3), 352. https://doi.org/10.2307/2347176

Shrestha, N. (2021). Factor analysis as a tool for survey analysis. American Journal
of Applied Mathematics and Statistics, 9(1), 4—11.
https://doi.org/10.12691/ajams-9-1-2

IBM. (2020, April 16). Kaiser-Meyer-Olkin measure for identity correlation matrix.
https://www.ibm.com/support/pages/kaiser-meyer-olkin-measure-identity-

correlation-matrix

Zach. (2021, February 25). A guide to Bartlett’s test of sphericity. Statology.
https://www.statology.org/bartletts-test-of-sphericity/

Analysis Inn. (2020, April 19). Average variance extracted (AVE). Analysis INN.

https://www.analysisinn.com/post/average-variance-extracted-ave/

43


https://doi.org/10.5281/zenodo.4155629

Tavakol, M., &amp; Dennick, R. (2011). Making sense of Cronbach’s alpha.
International Journal of Medical Education, 2, 53-55.

https://doi.org/10.5116/ijme.4dtb.8dfd

Akoglu, H. (2018). User’s Guide to Correlation Coefficients. Turkish Journal of
Emergency Medicine, 18(3), 91-93. https://doi.org/10.1016/j.tjem.2018.08.001

Statology. (2021, September 30). How to interpret Cramer’s V (with examples). How
to Interpret Cramer’s V (With Examples). https://www.statology.org/interpret-

cramers-v/

44





