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ABSTRACT 

 

In recent years, the advent of social media has revolutionized the way individuals 

communicate, network, and engage in professional interactions across various industries on a 

global scale. This research focuses on the influence of social media (LinkedIn) platform on 

career opportunities and career development, specifically within the context of the Sri Lankan 

software development industry. The study employs a survey-based approach to gather data 

from IT professionals working in Sri Lanka's software sector, aiming to uncover how these 

professionals utilize social media, particularly LinkedIn, to advance their careers and 

professional development. 

The findings from this study reveal significant insights into the role of LinkedIn as a social 

media platform for individuals and organizations within Sri Lanka's software development 

industry. The research highlights that social media (LinkedIn) serves as a crucial tool for 

networking, allowing professionals to connect with peers, industry leaders, and potential 

employers. LinkedIn, in particular, is shown to be instrumental in facilitating job searches, 

with many professionals using the platform to discover job opportunities, apply for positions, 

and stay informed about industry trends and vacancies. In addition to job searching, the study 

underscores the importance of social media (LinkedIn) in skill enhancement and personal 

branding. IT professionals in Sri Lanka are leveraging LinkedIn to showcase their skills, share 

their achievements, and build a professional online presence that can attract recruiters and 

potential collaborators. This aspect of personal branding is essential for career advancement, 

as it helps individuals stand out in a competitive job market. Furthermore, the research 

elucidates the role of social media (LinkedIn) in fostering knowledge exchange, collaboration, 

and community building within the software development industry. Platforms like LinkedIn 

provide a space for professionals to share insights, discuss industry developments, and 

collaborate on projects. This collaborative environment not only enhances individual 

knowledge but also contributes to the overall growth and innovation within the industry. 

The study contributes to the existing body of literature by providing empirical evidence on the 

impact of social media (LinkedIn) on career trajectories and professional growth within a 

specific geographical and industrial context. By focusing on the Sri Lankan software 

development industry, this research offers valuable insights that can inform individuals, 

organizations, and policymakers on how to effectively leverage social media (LinkedIn) to 

enhance career opportunities and foster career development. 

Overall, this research underscores the transformative impact of social media (LinkedIn) on the 

professional landscape of the Sri Lankan software development industry, offering a 

comprehensive understanding of its benefits and providing practical recommendations for 

various stakeholders aiming to harness its potential for career advancement and industry 

development.  
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