USAGE AND TOURIST SATISFACTION OF SMART
TECHNOLOGIES: A CASE STUDY IN SRI LANKA

Liyangashinne Gedara Erandika Sasanthi Kumari Jayathisse

Registration No.: 219528J

The Dissertation submitted in partial fulfilment of the requirements for the

Degree Master of Spatial Planning, Management and Design

Department of Town and Country Planning

University of Moratuwa

Sri Lanka

November 2025



DECLARATION STATEMENT OF STUDENT AND SUPERVISOR

| declare that this is my own work and this dissertation does not incorporate without acknowledgement
any material previously submitted for a Degree or Diploma in any other University or Institute of
higher learning and to the best of my knowledge and belief it does not contain any material previously
published or written by another person except where the acknowledgement is made in the text.

Also, | hereby grant to University of Moratuwa the non-exclusive right to reproduce and distribute my
dissertation, in whole or in part in print, electronic or other medium, | retain the right to use this content

in whole or part in future works (such as articles or books).

Signature: Date:

The above candidate has carried out research for the Masters Dissertation under my supervision.

Name of the supervisor:

Signature of the supervisor: Date:

i|Page



ABSTRACT

The tourist industry has been greatly impacted by the quick global shift to smart cities, which
uses cutting-edge technology to improve visitor experiences. This study investigates the
fundamental elements driving the uptake of smart technologies, including e-payment
systems, real-time information applications, and Internet of Things (I0T) mobility, and looks
at how these technologies affect Sri Lankan tourists' pleasure. Since tourism is one of the
main drivers of the national economy, it is important and timely to comprehend how smart
technologies can be integrated into the tourism framework. Targeting both domestic and
foreign travellers in smart-enabled locations such as Galle, Kandy, and Colombo, the study
uses a quantitative methodology using structured surveys. Six important factors; information
availability, accessibility, interactivity, personalization, security, and convenience were

found by consulting both domestic and international literature.

The results are intended to demonstrate how these factors affect the degree of satisfaction
among travelers who are tech-savvy and those who have different levels of digital literacy.
In order to provide insight on their role in influencing visitors' perceptions of smart
technology, the study also takes into account moderating elements like cultural,
environmental, and economic contexts. It is expected that the findings of this study would
help technology developers, hotel providers, urban planners, and tourism authorities create
more intelligent and inclusive travel experiences. This study fills in the gaps in localized
research and offers insights for boosting sustainable travel, expanding digital infrastructure,

and making Sri Lanka a more competitive smart tourist destination in the global market.
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