
^DIVERSITY (If ":ORATUWfl. SRI lAQE/» , a / A 0 / / 

IDENTIFICATION OF MOBILE PAYMENT 
OPPORTUNITIES IN SRI LANKA 

By 

P.G.I Samarawickrama 

Supervised by 

Prof. S.W.S.B Dasanayaka 

The Dissertation was submitted to the Department of Management of 
Technology of the University of Moratuwa in partial fulfilment of the 
requirement for the Degree of Master of Business Administration. 

Department of Management of Technology 

University of Moratuwa 

December 2010 lOOSZO 
University of Moratuwa 



Declaration 

This thesis is a presentation of my original research work. Wherever contributions 

of others are involved, every effort is made to indicate them clearly, with due 

reference to the literature, and acknowledgement of collaborative research and 

discussions. 

The work was done under the guidance of Prof. Sarath Dasanayaka, at the 

University of Moratuwa, Sri Lanka as a fulfilment of MBA in MOT programme. 

In my capacity as supervisor of the candidate's thesis, 1 certify that the above 

statements are true to the best of my knowledge. 

P.G.l.Samarawickrama Date 

Prof.Sarath Dasanayaka Date 



Acknowledgement 

Firstly, i would like to thank staff at the University of Moratuwa, specially the 

Department of Management of Technology for their support and coordination during 

the MBA programme. The knowledge and experience I gained throughout the 

program is immense. Further, my sincere gratitude goes out to all individuals, whom 

among others provided the guidance, encouragement and support during research 

endeavour which lead to the preparation of this research report. 

A special thank goes out to my research supervisor Prof.Sarath Dasanayaka of 

University of Moratuwa, for his valuable advice and encouragement, which guided me 

towards the correct path of research project to make it a success. My special thanks 

goes to the Late Dr.Ramachandran for his guidance during early parts of the research 

study 

I would like to thank my wife Achala, my parents and my in laws for providing 

support and encouragement do my best. It is my pleasure to acknowledge my friends 

who have been supporting all the way throughout the MBA programme and during the 

research. 

Last but not least 1 would like to convey my gratitude to everyone who helped me 

during the project in every way, whose names go unmentioned. 



Abstract 

This study was done with the objectives of identifying mobile payment opportunities 

in Sri Lanka and finding what factor affects the user acceptance of mobile payments in 

Sri Lanka. Mobile payments opportunities were identified through finding 

applications areas mentioned in the literature and qualitatively evaluating their 

applicability to Sri Lanka. Preferences of end users on those applications were also 

investigated as a part of questionnaire survey. 

Factors affecting user acceptance were listed by referring literature and those factors 

are grouped in to six main factors: Perceived Usefulness (PU), Perceived Ease of Use 

(PEOU), Perceived Mobility (PM), Perceived Cost (PC), Perceived Mobility (PM), 

Perceived Stability (PS),and Product Communication (PCom).First four factors are 

taken from COMPASS acceptance model suggested by Amberg et al(2004). Other 

two factors are incorporated to reflect specific needs of evaluating mobile payments. 

To identify the importance of the factors importance score is calculated for each of the 

six factors using answers to the questionnaire survey. 

Findings of the research indicated Sri Lankan prefer m-pay services that can be used 

for multiple of applications while providing seamless interoperability between banks 

and mobile networks. PEOU, PU, PS and PCom were identified as high important 

factors while PM and PC were identified as medium important factors. 

Major limitations of the research were mobile payment services still is at its infant 

stage so the user responses could have been distorted due to lack of experience in 

using m-pay services. Also sample was taken only from the western province of Sri 

Lanka. 

The research work is original as it attempts to identify factors affecting the user 

acceptance of mobile payment services in Sri Lanka based on the COMPASS 

acceptance model; but study didn't strictly followed the procedures suggested in 

COMPASS acceptance model. The research outcomes provide insight to what Sri 

Lankans consumers expects from mobile payments. These findings could be used by 

mobile payment service providers in implementations of m-pay. Also finding could 

also be used by regulatory authorities. 
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